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All the Write Stuff 

The competitive spirit is alive and well at CVCC.  When senior students competed in the 

Northeast Ohio DECA competition, they decided they wanted to win again at the state level.  

For some, the only way to get to the state competition was to conduct original market research 

and write a lengthy paper explaining how they would rebrand an existing business based upon 

their research.  

DECA is the student organization that “prepares emerging leaders and entrepreneurs in 

marketing, finance, hospitality and management in high schools and colleges around the globe.“ 

All Career Center students participate in similar organizations specific to their area of study.  

The student organizations focus on leadership and industry-specific skill development – proven 

through district, state and international competitions. Students who attend these competitions 

find them to be “inspiring and a real growth experience” according to Revere students Jessica 

Wainilko and Martina Stavole.  Both of them wrote their paper on how to rebrand a cruise ship 

line to include adding a new product, the Ocean Jam cruise, designed to attract younger 

customers. Their idea was to design cruises that were floating musical concerts by various 

artists appealing to younger clientele.  

Olivia Sokolowski of Cuyahoga Heights partnered with Kalie Hogerty of North Royalton to 

broaden the appeal of a small local restaurant chain. Their research suggested customers 

preferred a new logo and a broader menu. Both girls felt that the state competition helped them 

feel more comfortable with traveling to new places and meeting other students from across 

Ohio. Their instructor, Germaine Polensek, knows that “networking and creating new (business) 

relationships are two of the key skills marketers need to develop. All CVCC students, and there 

are many, who make it to the state and international competitions gain confidence in their ability 

to enter college or the work force. They are better prepared for collaborating and communicating 

with new people. Those are two critical 21st Century Skills that today’s employers demand.  

“The in-depth writing several of my students did fits into the CVCC initiatives to continually 

integrate both the academic and the career-based skills,” said Polensek.  Dr. Celena Roebuck, 

Superintendent at CVCC, has made the continuous improvement initiative, High Schools That 
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Work (HSTW), a priority at CVCC.  According to its website, “High Schools That Work is the 

nation's largest school improvement initiative for high school leaders and teachers. HSTW is 

nationally recognized for its effectiveness …and helps ….states improve student readiness for 

college and careers.”   

The Board of Education at CVCC routinely recognizes the importance that these competitive 

events play in the development of the student body. Students are publicly recognized for their 

achievements by the board at their meetings. 

 But if you ask the students, it is just one more way that CVCC is such a great educational 

choice. And alumni agree. “Marketing prepared me for college more than any other class I’ve 

ever taken or could have possibly taken at my high school” wrote Ryan Miers.  “I received my 

transfer credits from CVCC and they gave me a total of 10 hours of (university) business credit” 

which Miers applied to his business degree program at Ohio University.   

Kelly Budziak feels strongly that the Marketing Tech program offered her a definite edge while 

at The Ohio State University, when applying for summer internships and in her current job at 

Rolls Royce where she is a Supply Chain Designer. “I feel that partaking in the Marketing 

Technology program was a crucial component of my current success.”  Kelly returns each year 

to speak to the Marketing students and encourage them to become DECA class and state 

officers, compete at DECA events, and later mentor new Marketing students. This year she 

drove to Columbus for the state competition, where she was one of the judges. She continues to 

include her senior year participation in the International DECA Career Development Conference 

on her resume. She knows it is part of “the right stuff” that makes her a successful 

businesswoman.  
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